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What is Social Media?

Social media is the use of electronic
and Internet tools for the purpose of
and information
and experiences with other human
beings.
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Tarnside Curve
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Share Control

SOCIAL MEDIA IS
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- Send

Email Blasts

VWeb 1.0 Web 2.0

the mostly read-only VWeb the wildly read-write Web”

250,000 sites 80,000,000 sites
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45 million global users 1 billion+ global users
1996 2006

“Social Media is Like a Cocktail Party:
Listen Then Respond”




“Social Media I\/Iarkpring' Enables Others to Advocatel
for Your Business Through Compelling Content”

126 Million

The number of blogs on the |
Internet.

“Links are the Currency of
the Social Web”

2iIIin Vieos Are Streamed
Each Day On YouTube

Photo Credit: jonsson

The Age of Exabytes

1 billion
Gigabytes




Trackable Conversations
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Conversations

Conversations are happening

You can monitor them
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The Big Three

TweetVVolume.com

500 Million Active Facebook Users




Source: RadicalTrust.ca

How to LIse Facebook for Blisiness

Free e-book:
hubspot.com

Step 1: Create a Personal Profile



Step 1.5: Complete Your Profile

Step 3. Create a Company Profile

LinkedIn Company
Profile

Step 4: Pose or Answer a Question

Create A
LinkedInGroup

Step 2: Create an Organizational Group

Step 3: Createa C any Profile

LinkedIn Company
Profile

Step 4. Pose or An..© a Question




1 Trillion

text
messages

in 2009




Where Do Business Cards Go?







“Social Media is Like a Cocktail Party:
Listen Then Respond”




“Social Media Marketing: Enables Others to Advocate]
for Your Business Through Compelling Content”

Tarnside Curve




4 Free Tools

“Links are the Currency of
the Social Web”

Grader.com




Social Media 2.0

What we learned in 1.0
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