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Social Media 2.0

What we learned in 1.0
What is 2.0 and why?
The Big 3
What is Next?
2010 Tactics

What is Social Media?

Social media is the use of electronic 
and Internet tools for the purpose of 
sharing and discussing information 
and experiences with other human 
beings.

- Wikipedia

Company

What did we learn from 1.0?

Know the Audience
Know Your Audience

Tarnside Curve
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Listen

Listen

Share Control

Share Control

Trust

Trust

Want to participate

Participate

NOT…

SOCIAL MEDIA IS

Show And TellShow and Tell
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Email Blasts

Email Blasts

Magic Bullet

Magic Bullet

Shift

Over time… the web changed
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���� “Social Media is Like a Cocktail Party: 
Listen Then Respond”
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“Social Media Marketing: Enables Others to Advocate 
for Your Business Through Compelling Content”

Image credit: Ian Sane

“Links are the Currency of 
the Social Web”

126 Million

The number of blogs on the 
Internet.

Source: Jess3

2Billion Videos Are Streamed  
Each Day On YouTube

Photo Credit: jonsson Source: Techcrunch

10 Billion+ Tweets Sent on 
Twitter Since 2006

Photo Credit: Rosaura Ochoa Source: Mashable
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90 Trillion
The number 
of emails sent on 
the Internet in 2009.

Source: Jess3
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Conversations

Conversations are happening

Trackable Conversations You can monitor them
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Google Alerts SocialMention.com

TweetVolume.com The Big Three

500 Million Active Facebook Users

Source: Tech Herald
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Source: RadicalTrust.ca

Free e-book: 
hubspot.com

How to Use Facebook for Business

Step 1: Create a Personal Profile



8

Step 1.5: Complete Your Profile

Create A 
LinkedInGroup

Step 2: Create an Organizational Group

Step 3:  Create a Company ProfileStep 3:  Create a Company Profile Step 3:  Create a Company Profile

LinkedIn Company 
Profile

Step 4:  Pose or Answer a Question

LinkedIn Company 
Profile

Step 4:  Pose or Answer a Question
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Mobile: The New Desktop

` 

1 Trillion 
text 
messages

in 2009
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Where Do Business Cards Go?
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“Social Media is Like a Cocktail Party: 
Listen Then Respond”
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“Social Media Marketing: Enables Others to Advocate 
for Your Business Through Compelling Content”

Image credit: Ian Sane

Tarnside Curve
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“Links are the Currency of 
the Social Web”

Top 5 Tools4 Free Tools

OptIt.com SocialMention.com

AppMakr.com
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